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Screeenings and special events in 2010-2011 drew more than 5,000+ attendees, an
increase of 67%. The Festival’s target audience is primarily composed of gay men and
women from diverse backgrounds, as well as interested attendees from the general
population. Salt Lake City has one of the highest gay populations per capita in the
nation—a demographic that is loyal to brand—particularly to corporations that support
their community.

THE GAY CONSUMER

e 88% are more likely to support companies that sponsor LGBT events and fundraisers

e 53% work out in a gym at least monthly

¢ 30% got a massage in the last month

e Travel: median of $2,000 per year

e Coffee drinks: median of $260 per year

¢ Home computer or laptop: 30% purchased in the last year

¢ Restaurant dining: median of $5,200 per year, with a median of 4 times per week and a median
of one of those in a fine dining establishment ® 50% go to a club or bar at least monthly

¢ 39% attend live theater at least monthly

e 88% own an automobile — 31% of which are SUV, 21% luxury car, 27% mid-size car.

THE LESBIAN CONSUMER

® 91% report purchasing decisions influenced by corporate sponsorship of LGBT events & participation in LGBT charities
® 31% attended a musical concert and 26% attended live theater in the last month

e Travel: median of $2,000 per year

e Clothing: median of $500 per year

® 97% dine out at least once per week.

® 42% drive an SUV, and 10% drive a motorcycle or scooter

® 53% saw at least one movie in the last month

® 30% go to a bar at least monthly





